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The Canadian Medical Association (CMA) is the national
voice of Canadian physicians. Founded in 1867, CMA’s
mission is to help physicians care for patients.
On behalf of its more than 80,000 members and the
Canadian public, CMA performs a wide variety of
functions. Key functions include advocating for health
promotion and disease prevention policies and strategies,
advocating for access to quality health care, facilitating
change within the medical profession, and providing
leadership and guidance to physicians to help them
influence, manage and adapt to changes in health care
delivery.
The CMA is a voluntary professional organization
representing the majority of Canada’s physicians and
comprising 12 provincial and territorial divisions and 51
national medical organizations.

The Canadian Medical Association (CMA) is pleased to provide this submission in response
to Health Canada’s Notice of proposed order to amend the schedule to the Tobacco Act1,
from October 14, 2014, on the restriction of the use of additives.
Canada's physicians have been working for decades toward the goal of a smoke-free
Canada. The CMA issued its first public warning concerning the hazards of tobacco in 1954
and has continued to advocate for the strongest possible measures to control its use.
Background
Flavoured tobacco products include candy or fruit flavoured products including cigarillos,
water pipe tobacco, smokeless tobacco and blunt wraps. They come in flavours that are
appealing to youth such as chocolate, mint, cherry, peach, or strawberry. Flavouring makes
the tobacco products more palatable to youth and young adult smokers because they have a
lower tolerance for irritation and an underdeveloped taste for tobacco smoke.2 Menthol is a
long standing and common flavour used in cigarettes and is used to reduce the harshness of
cigarette smoke. It is the most popular flavour among youth. Almost three out of 10
Canadian youth who smoked cigarettes in the last 30 days (29 per cent) reported smoking
menthol cigarettes.3
Tobacco Use and Youth
While tobacco use has declined in Canada we must remain vigilant in our efforts to reduce
smoking rates. Today 16 per cent of Canadians continue to smoke on a regular basis and
physicians are particularly concerned about the smoking prevalence among young adults and
youth with 20 per cent of those aged 20-24, and 11 per cent of youth aged 15–19 currently
smoking on a regular basis. 4
Flavoured tobacco products, with their appeal to young Canadians are a major threat to the
health and well-being of our youth. A recent report, Flavoured Tobacco Use: Evidence from
Canadian Youth based on the 2012/13 Youth Smoking Survey, shows that young people are
using flavoured tobacco products at high levels. Results show that 50 per cent of high school
students in Canada who used tobacco products in the previous 30 days used flavoured
tobacco products.5
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Previous Amendments Regarding Flavouring Agents
The CMA supported efforts of the federal government in 2009 to limit the addition of
flavouring agents to tobacco products through the 2010 Act to Amend the Tobacco Act. But
the Act did not cover all tobacco products and it excluded menthol as a flavouring agent.
Manufacturers have been able to modify the weight and packaging of their products to
technically comply with the Act while they continue to market flavoured products.
CMA Recommendations
It is the CMA’s position that the federal government has an important role in smoking
cessation and prevention among youth. The CMA supports the proposed extension of the
prohibitions on the use of certain flavouring additives in relation to the manufacture and sale
of little cigars to cigars weighing more than 1.4 g but less than 6 g.
The CMA remains very concerned that these amendments do not ban menthol flavouring in
tobacco products. To that end, the CMA recommends that Health Canada extend its
prohibition on flavouring additives to include a ban on the addition of menthol in all tobacco
products.
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